2021 ~-22

fair ¥ ity

|7 - IV (CBCS)

AT WYY -

auUld 2Id <2010 4

f3yg 31 : UBCOMFSIV.2.2




© UNIVERSITY OF MUMBAL

WTSATYS &1 YUY
T,

WY a4 3. FABON WTSATYS WHTY NN

IS, el

e —

TH WIS : wr. el o
JETEg YIS 0T e Ydlerd,
SR oy faHT v, .

AR WS - ;Y. Tl R iR
Y e e e, -
R T e e, e Rerdio, gt

o1 el e HeaT SN ISP '
TETREer, STHS T - 899088

. ST 9 ST e

‘ QAR SR Fell, .G, IS A
: SRR AC R RSB RNICEIS RS
Oiefe} ¥o9¥o¥

. BT, HHIE S AT SIed |
¥.2.09. 1. 9. Q. JvgE afsg sy |
J.F .. arem S HEfdeey, e, '
Riegr TRATE- 803908

&t < R snfoy anftrey weifdene,
H’ﬁ?iﬁm.m,gﬁ—3t- J

SEERIReR, II0T - 9

TS e, QX @ Ha ST v, §es fRemdls,
ﬁg]ﬁwm‘ﬁag—soo ofL.

BECIE CLIE R CUBER CSED LG GRS
e, Wi (99), §9% - soootL




TH. .
W - 1 (CBCS)
¢NRUTTCH D SIGeATI
» (Strategic Management)

faeT e 9¢oy




© UNIVERSITY OF MUMBAI

2. Jer Jsura
i
a¢ femdis, q43
TTEATa S HaTeT AETTaY
GHTAD

=X g eh aTegd ARl
" st fremdte, 9

FRIST GI-add

. INATADHT AH-AAD

. uT. s uSid

RS UTEdId _
gagﬁwﬂw,ﬁéﬁaﬁagﬂé

. 3ft, wvTon Rrareh R

S i i :
gagﬁ?wwgﬁﬁwﬁmgﬂé

- YT, AT ATeE SavIet

s THTE WANToa HeTfaelerd, XD

: 9T, YRABTT TSP ATS

& oY, Aran gErfderner §98

. SF. THTE 379 Sl ord ¢

F3Tg <. Ot S e TRy 3T
gt . Sit. arer et AR, e,
7T T — o908

: . 799 AERT T

. U, g fasi Aeifderetd, UrefeR Ko q8o¥

"’ sifFeraY 2039, T30 - 9

ISBN 978-93-91735-36-4

CaRCd

Has faemdis,
ferer=rmY, Hag- oo 0%¢.

wiRkpeT
Sifdiees (4.), 30T - 839 R083.




A et
i

Executive Editors
. Dr.V.T.Naik
M. B. C. Rathod

- Jewale ity
adamwar




Yournal of Researe -
al of R:,acurd:[& Duvc_{gp:nunt’d Multidisciplinary International Level Referred and Peer Reviewed Journal,
mpact Factor-7.265, 1SSN: 2230-9578, 1June-2021, Volume-11, Issue-15,

Sustainable Development Goals: Inittatives, Execution, & Challenges

CONTENTS SN
P T VTR sl Paper Title age NO.
Role of MSME in Sustainable development 1-2
The [ : Dr. Satish Laxmanrao Kundalwar
1¢ Economic Impacts of Tourism 3.4
e - Dr. Ashok Shamrao Patil
3 Fo Study Of Population In Parbhani City : 5.7
Dr.B.T.Patil
4 Role of the Teachers and parents in value education of India 8-11
- Mr. Sanjay Daulatrao Bagul
5 Sustainable Development-Factors and Aims 12-14
Dr. A.P.Barve
6 *Oppression” as a Social Issue in Mahasweta Devi's Draupadi o 15-17
Dr. G.Ramana Reddy
7 Rainfall Variability In Akola District A Geographical Study I 18-20
Dr. Sunil Ramrao Rapanwad, Mahananda Linguram Dinde
8 Ground Water Level at Selected Areas in Amravati City 21-23
Shri Gopal Bhalavi
A Study of Cropping Pattern in Jalna District (MS) 24-27
’ Mr. Pramod Deshmukh
Role of Kharif crop weeds in human healtl
10 fans ARLNCA ; 28-31
' Anjali B. Shinde i
1 Role of Meaningful Data in Life of Agticulturist: Case Study form Ahmednagar District of Maharashtra 32.37
! Dr. Ganesh K. Chavhan , Dr. Prakash N. Salve, Dr. Raghunath E, h}ajan
12 “Talukawise Male And Female Percentage OF Literacy In Osmanabad District (1981 -2001): A Geographical Analysis” 18-40
Mr.Rajaram D.Davankar
13 Contribution of Literature in Social Development _ 41-42
Gangadhar P. Aaklod, Dr. Umakant D. Padamwar
Gender Sensitization for Sustainable Development 245
14 . 43-45
Dr. Shailh M. A. Raheman
15 Cropping Pattern In Gangakhed Taluka: A Geographical Study 46-49
Dr. S. H. Kolpe
16 "Effect of weed bio resources on Growth Development of Cash Crop Sugarcang” 50-53
Prakash N. Gholap
17 Landuse Pattern in Solapur District: A Geographical analysis 54-56
Dr. Dnyanoba Gorakh Shinde
Gender Equality Audit: An Analysis of “Yuvakbharati’ Textbooks of Maharashtra State Bureau of Textbook Production
18 and Curriculum Research-Pune 57-61
Dr. Samrat Ashok Jadhay
19 Empowerment Of Women In India 62-65
Dr. Mahesh L. Dharmapurikar g
20 Online Education in India— qualities and challenges: A study _ 66-68
Mr. Rahul Ramakantrao Kulkarni, Dr..Zampalwad S S, Birajdar S P
Literature is the Mirror of Human Lile p
. & Smt. Poonam Prakashrao Mane 62-70
A Comparative Study Between The College Students’ Participation In Sports Before Covid-19 Outbreak And During The
22 Qutbreak. : 71-74
Sk Rasid Mahammad
23 Library Services provided during COVID-19 Pandemic to Competitive Exam. Aspirants: A Survey 7576
Mr, Guldagad Kiran Dhondiram
Creative Problem-Solving
24 Shri. Raju Laxman Kokare, Shri.Abhijeet Balaso Giri (=3
25 A Study on Growth of E-Banking in India- An Year Analysis 79.85
Jayalakshmi VA f
Laser And Their Applications
26 Sanjay Awadhane , Devidas Kendre 86-89
27 Importance Of Environmental Science & Studies 90-02
Dr. R.D. Khakre S
28 B. R. Ambedkar’s Work for Women and Child Workers — A Study 03.95
Dr. Prashant M. Puranik 3
29 Customer Perception Towards I Banking-An Innovative Platform 96-99
Rotte Sai Alash 3
The Study Of Crop Diversification Region Of Pune District, (M.11.)
30 Shashikant Raghunath Memane, DR. Dhanushwar Ramesh Shyamrao 100-103




Yournal
of Research & Development' 4 Multidisciplinary International Level Referred and Peer Reviewed Journal,
Impaci F aclor-7.265, ISSN: 2230-9578, 1June-2021, Volume-11, Issug-13,
Sustainable Development Goals: Initiatives, Execution, & Challenges
Gen i : ;
de; Equality Audit: An Analysis of ‘Yuvakbharati’ Textbooks of Maharashtra
tate Bureau of Textbook Production and Curriculum Research-Pune

Head D Dr. Samrat Ashok Jadhav
» Department of Accountancy, KES's Dr. C. D. Deshmukh Commerce College & Sau. K. G. Tamhane

Arts College Roha, Dist. Raigad — 402 109
Email: prof samratiadhav99@gmail.com

Abstract

Textbook analysis is must in todays’ quantifying world. It ensures the reliability of the of textbook
1:0 meet the desired outcomes. The value — equality and its subset gender equality are expected to include
in a proper form in the textbook. The gender equality audit explores the reality of the delivery of this issue
th{‘ough textbook to the leaner.The researcher has studied all three languages textbooks viz., Marathi,
Hindi and English of the Class FYJC and SYJC. The specific language teachers help is also taken. The
data is analysed and interpreted in four main parts ie., Index Analysis, Contents Analysis, Pictorial
Analysis and Exercise Analysis. The research hypotheses are constructed and tested by using descriptive
statistic and t-test.As ability to think and potentiality to adopt the approach and to mould the attitude is
possible during their initial undergraduate (10+2) days. If this opportunity is missed out then, the dream
of gender equitable society never becomes the reality. So, contents, pictures, exercise and activities based
on gender sensitization and gender equality should be the part of curriculum in the textbook. Gender
equality should be the core characteristic of Textbook. This helps in awakening and sensitising the Head,
Heart and Behaviour (2HB) of a learner to achieve gender equitable society.
Key Words: Gender Equality Audit, 2HB, Textbook Analysis.
Introduction

Teaching-learning process of various subjects specially languages help in sensitizing the mind

and heart of the learner on various social issues. Language as a subject work as a booster of Emotional
Quotient (EQ) and Spiritual Quotient (SQ). At 10+2 i.e., Junior College level, textbook is a main source of
study materials. The textbook has lasting impact on learner. Its physical characteristics, texts or contents’
characteristics, presentation characteristics and pictorial characteristics can be used as a communicator of
various issues, problems and opportunities. Therefore, it is essential to conduct the gender equality audit
through index analysis, contents analysis, pictorial analysis and exercise analysis.

Rational of the study g
Auditing is a systematic fact-finding process wherein the test in conducted to verify the actual activity

performed, the tools used and the effectiveness and impact of that activity. Use of such auditing process to

verify sensitization of gender equality through programs, activities is called as gender audit. In the process

of teaching and learning, there is need to verify whether our textbooks contain any characteristic of gender

sensitization and equality or it excluded this issue? Gender audit or gender equality audit helps in exploring

the gender related issues, difficulties, problems and opportunities. Quantification of the issue and its effects

is possible through gender audit.

Objectives

1. To analyse the Index of Marathi, Hindi and English language textbooks ‘Yuvakbharati® of the class
First and Second Year Junior College from gender perspective.

2. To examine the contents promoting gender sensitization and equality in Marathi, Hindi and English
language textbooks ‘Yuvakbharati’ of the class First and Second Year Junior College.

3. To explore the pictorial representation of gender in Marathi, Hindi and English language textbooks
*Yuvakbharati’ of the class First and Second Year Junior College.

4, To scrutinise gender orientation of the part ‘Exercises’ given in Marathi, Hindi and English language
textbooks “Yuvakbharati’ of the class First and Second Year Junior College.

5. To provide suggestions and recommendations on gender equality through textbook and through
teaching-leaning process.

Hypotheses

1. 1. There is no significant difference between the male and female authors in Index  Analysis of
“Yuvakbharati’ textbooks of FYIC.

2. There is no significant difference between the male and female authors in Index Analysis of
“Yuvakbharati’ textbooks of SYJC.

3. There is no significant difference between the contents promoting gender sensitization and equality in
“Yuvakbharati’ textbooks of FYJC.

4. There is no significant difference between the contents promoting gender sensitization and equality in
“Yuvakbharati’ textbooks of SYJC.

5
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Exploring the Structure, Process
and Market of Securitization
in India : .

. Dr, Samrat Jadhaﬁ

—— —sicialclaiticicioieloit

Introduction

Securitizationis a process of pooling and
repacking of homogenous illiquid financial as-
sets into marketable securities that can be sold
to investors. The transaction of securitization
has three important drivers viz. the Originator,
the Special Purpose Vehicle (SPV) and the In-
vestor. There are three distinctive steps in a
securitization transaction. The first step is to
create a SPV to hold the financial assets under-
lying the securities. The second step is to sale
the financial assets to the SPV which will hold
the assets and realize the same. The last step
is to issue the security to investors. In case of
banks, financial institutions and Non-Banking
Financial Corporations assets which may be
securitized are housing loan, vehicle loans, ex-
port credit loan, term loans, bill receivables, etc.
Historical Background

Securitization in India is in nascent stage
though it has been in existence for over two
decades from early 1990. The first securitization
deal took place in India between Citibank as
originator and GIC Mutual Fund as Special Pur-
pose Vehicle (SPV) in the year 1991 for Rs.160
mn. by securing few auto loans.

The process on ‘securitization’ in India
is governed by Securitization and Asset Recon-
struction of Financial Assets and Enforcement
of Security Interest (SARFAESI) Act, 2002 and RBI
Guidelines. The objective behind enactment of
laws, amendments and guidelines was the sale

ar securitization
by banks and financial institutions in favour of
Assets Reconstruction Companies (ARCs) reg-
istered with RBI under SARFAESI.
Objectives of the Study

This study is intended to explore the
volumeof Indian securitization market,
securitization structure prevalent in India, pro-
cess of securitization and the retail asset
securitization volume by Priority Sector Lend-
ing (PSL) and Non Priority Sector Lending (NPSL)
eligibility.
Discussion: Data Analysis and Interpretations
Securitization structure prevalent in India

In India, there are two structures of
securitization transactions. First, is bilateral
sales or Direct Assignments and the second, is
Special Purpose Vehicle (SPV) structure. In In-
dia, 80% of securitization is in form of bilateral
sales or direct assignment. It is between Banks
and Financial Institutions (Fls). So, direct assign-
ments have dominated Indian securitization
market. SPV is a trust or a company created for
the purpose of securitization. It buys assets from
originators (Banks) and packages them into se-
curity for further sale to investors. The financial
structure of securitized product is a function of
the type of the instrument to be issued i.e. Pass
through Certificate (PTC)
Process of securitization

The process of securitization is based on
the motives of improvement in Capital adequacy,
reduction in Non-Performing Loans (NPL or NPA)
and generating liquidity. There are three par-
ties which provide fuel to complete the process
of securitization in three stages. Firstly, the
Originators (i.e. Banks, NBFCs and Mutual’
Funds) having pool of such assets sells or as-
sign them to SPV against cash. Secondly, SPV
has to do the credit rating for the securitized.
Thirdly, the SPV converts these assets into di-
visible securities to enable it to sell them to in-
vestors through private placement or stock mar-
ket in return for cash.

Jb Printing Area : Interdisciplinary Multilingual Refereed Journal Y
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= A. Introduction
Pocket money for the students is not onl

also in rural town areas of districts in India. It is an extr
‘ from their parents or from relatives. Financial literacy indic
their individual financial transactions in particular and ot

general.

y evolving concept not only in urban areas and
a money that college students receiving
ates awareness of people regarding
her basic economic knowledge in

s a form of responsibility that teaches the student the meaning

However, Pocket money i
A5 of money and sense of spending on various heads of his/ her expenditures. The money as
;.:.i medium of exchange has great importance in this materialistic world. Proper management of
money is required to allocate this medium among needs — basic, comforts and Juxuries. The
llege itself in the interest to develop financially

money management should start from the co
literate citizens. This will help the futurea ipated 1
to create ihe wealth for all kinds of needs; persol

management has explores only the spending p:;.t"te"
Thus, such type of study is required to ﬁrlk
L

nvestors to stay away from frauds and also
or social. The literature on pocket money
students and their socio-economic status.

r ,p;_earch on this topic.

B. Review of related literature
Bhattacharjee (2014) have assessed financial literacy and factors influencing financial

literacy in-India. He conducted collected data through questionnaires to investors in three
villages of Assam (Barpeta District). This research has explored that majority of the investors
q have basic knowledge regarding bank saving account, life insurance policies, public provident

fund and national saving certificate. However, advanced knowledge pertaining to financial
market instruments, capital market, mutual fund were found at minimal level.

Shankari, et al (2014) through the research in Tamlnadu with sample of 500 respondents
y in the sample. Suwanaphan (2013) after analysis of

of Change Mi University in Thailand has found
affected saving behavior or leads to
t qualities and learning or education
spending patterns and money

have found an overall low financial literac
survey of 400 sample academic support staffs
out that there is an overall low financial literacy negatively
overspending. Norvilitis, et. Al, (2006) has pointed out tha
are the main factors influencing the management students’

management.
Abkijeet Birari and Umesh Patil (2014) in their research work ‘Spending and Saving

Habits of Youth in the City of Aurangabad’ has found that students belonging to different

education levels differ significantly in spending in many categories. They have noted that the

spending pattern of male and female youth is different. The considerable portion of spending
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Introduction

Native advertising term was first coined by Fred Wilson at Online Media, Marketing, and Advertising
Conference in 2011. Social networks like Facebook and Twitter are also avid users of native
advertising, meeting advertisers’ needs by displaying sponsored posts and tweets throughout 1]1cir‘f'e€(!s,
Starting 2011, Facebook started featuring “Sponsored Stories™ in users’ News Feed, streamlining its
advertisements into a combined unit with social context. Similar to Facebook, Twitter interacts with
businesses through its “Promoted Tweets™ purchased by advertisers seeking to attract a particular
audience group’s attention.

Native advertising is an inclusive and relative terminology. The term native advertisement covers a
variety of advertisements. According to the IAB, native advertisements include: [Native Advertising
Playbook. (2013)]

In-feed units-These advertisements appear in the middle of editorial or social media content on sites
such as Facebook or BuzzFeed.

Paid search units-These advertisements are search results, typically highlighted in a different colour,
that appear at the top of the page before other search results on sites such as Google, Yahoo!, etc.
Recommendation widgets-These advertisements are posts that appears on the side of a page or at the
bottom of an article and recommends additional content for the reader on sites such as Huffington Post
or ESPN.

Promoted listings-These advertisements are product listings that might appear on shopping websites or
search pages that are promoted by sellers such as Amazon.com or Google.

In-ad with native element units-These advertisements contain content that is meant to look like the
editorial content around it.

Custom/can’t be contained-These advertisements fall into a catch-all category for other native content.
Emergence

With the emergence of the Internet, the 21st century now provides an ideal environment for native
advertising. Modern-day native advertising is no longer constrained to radios or TV programs. The rise
of search engine companies like Google, Yahoo, etc. have prompted businesses to promote their
services through search advertising that automatically help them connect with target customers. The
most recent websites to employ native advertising would be digital media giants like BuzzFeed.
Mashable and Forbes.

88 Scholarly Research Journal for Interdisciplinary Studies APRIL-JUNE, 2018




UGC Approved Sr. No. 49366
Qo173 -18

Online ISSN -2278-8808
Printed ISSN- 2349-4766

.~ AnInternational Bons: oS O ea -
i ‘Peer Reviewed : Quarterly "

GHOLARLY RESEARCH JOURNAL
R INTERDISCIPLINARY STUDIES IS

'OCT-DEC, 2017. VOL. 6, ISSUE -34
' AIERHY/AS TR




T

Kiltey AL PN R e 0 o F
56 DEMONETIZATION & GST - BITTER MEDICINE FOR HEALTHIER INDIA

Dr. Rajesh Mankani (269-271)
57 THE GLOBALIZATION AND ITS IMPACT O
LABOURS: A STUDY OF NASHIK CITY (MAHARASHTRA)
Dr. Vijaykumar Wawle (272-280)
58 PROFESSIONALISM IN THE FIELD OF CO
Prof. Kishor N.Tayde (281-283)
| 59 = AN ESSENCE OF SOCIALIZATION OF MANA
+ AND CYRUS MISTRY
VD Samrat A Tada (284287)
60 IMPORTANCE OF GOVERNMENT ROLE TOWARDS THE ECONOMIC

N UNSKILLED URBAN

-OPERATIVE MANAGEMENT

GEMENT STYLE: RATAN TATA

DEVELOPMENT
Prof. S. M. Khanzode (288-291)
61 STRUCTURAL CHANGE AND ECONOMIC GR

MAHARASHTRA
Dr. Vaidya Sanjay G. (292-297 )
62 THE CHANGING CONTOURS OF INDIA’S RURAL ECONOMY

OWTH OF ECONOMY IN STATE OF

| Dr. Manasvi Kamat & Dr. Manoj S. Kamat (298-308)

f 63 FDIIN MULTI-BRAND RETAIL: SOME ISSUES IN INDIAN CONTEXT
[ Mr. 5. A Mule, Dr. A. T. Tawar & Dr. E.D. Korpakwad (309-313)

' 62 WORKPLACE STRESS OF EMPLOYEES

Ms. Snehal D. Bhosale (314-316)
: 65 DYNAMIC AND HOLISTIC APPROACH TOWARDS VIABRANT MANAGEMENT

EDUCATION IN INDIA
Dr. 8. Y. Patil (317-322)
66 ROLE OF M-TECHNOLOGIES IN TEACHING AND LEARNING
Jaywant Ramdas Bhadane (323-325)
: 67 GRAPES EXPORT PROMOTION THROUGH CO-OPERATIVE MAHAGRAPES
Dr. Andge Shashikant Chandrakant (326-333)
68 OCCUPATIONAL HEALTH AND SAFETY AT MANUFACTURING INDUSTRIES

AT KATHMANDU VALLEY
Ankit Devkota (334-339)

69 DEMONETIZATION AND ITS IMPACTS ON INDIAN ECONOMY
Jawale S. R. (340-342)

70 THE VIEWS OF AMARTYA SEN AND NUSSBAUM’S ABOUT HUMAN

DEVELOPMENT / CAPABILITY APPROACH
Dr. Tukaram Munde (343-345)




SCHOLARLY RESEARCH JOURNAL FOR INTERDISCIPLINARY STUDIES ISSN: 2319-4766
Dr. Sumrat A. Jadhav (284-287)

AN ESSENCE OF SOCIALIZATION OF MANAGEMENT STYLE: RATAN TATA
AND CYRUS MISTRY

Dr. Samrat A. Jadhav

Assistant Professor, Dr. C. D. Deshmukh Commerce & Sau. K. G. Tamhane Arts
Raigad (MS)

Introduction: Socialization is the process by which people acquire

motives, and behaviors of their culture and gradually become more simi
Mahl, Kagan, & Hole, 1969). Socialization of management

cade and half especially in India. Many oldest and

College, Roha-

the dominant beliefs, values,
lar to other members of the

cultural, ethnic or religious group (Janis,

style is a wonder in business organization with last de : ‘
big business houses in India have started the process of socialization along with professionalization. It is

a well-established generalization that there is si gnificant association between manager’s management
style and his or her performance. It has been specified by Roskin (1989) that the individual personality
of the manager himself, the individual followers, the kind of people they are and the kind of work they
do and the particular situation:and circumstances on any given day or hour (Owens, 1973 cited in
Roskin, 1989) are the factors on which the success of management styles relies. His view 1S

individualistic and professional centric towards management style. Thomas (2008) compares national
According to him the national culture is shared meanings,

culture and organizational culture.
¢ is shared

unconditional relationship, born into it, and totally immersed whereas organizational cultur
behaviors, conditional relationship, socialized into it and partly involved. He presented wider social
approach towards management styles of managers. The corporate social responsibilities and corporate
governance norms, rules and regulations have shaped up the socialization of management style in India.
Objectives: This study is intended to analyse the management style of Mr. Ratan Tata and Mr. Cyrus
Mistry; to study the acquisitions and divestment made by Tata Group under the tenure of Mr. Ratan
Tata and Mr. Cyrus Mistry and to provide suggestions to the contemporary corporate world on
socialization of management style.

Hypothesis

Null Hypothesis (H,): There is no significant difference between the management style of Ratan Tata

and Cyrus Mistry.
Alternative Hypothesis (H,): There is a significant difference between the management style of Ratan

Tata and Cyrus Mistry.

Methodology: This study is a case study of two business lcaders and managers of Tata Empire. It is
explorative in nature and primarily based on information available on official website of Tata Sons,
articles in newspapers, research papers and interviews of business leaders and managers. It has used the
Lion and Hyena Managers’ Theory evaluating managers’ quality presented by Mr. Seng Hock Tan,
CEO of Aegis Group in Singapore for measuring the difference between the management style of Ratan
Tata and Cyrus Mistry. At first seven characteristics of lion managers are analyzed from the point of
view of both the personalities and then seven characteristics of hyena managers are analyzed for the
same personalities. The null hypothesis about the difference between the management styles is
statistically tested with the help of Pair t-test and P-Value.

Result and Discussion: Mr. Ratan Tata during his entire tenure worked together with a world class
team and gained cooperation from his team members. He restructured the corporate culture of Tata
Group. Mr. Ratan Tata could bring the rise by using unity of command and unity of direction. He
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Manuserip History: ; In the era of competition and globalization the importance. of privately
RSy owned business undertakings is rising, However, for a nation having mixed
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Key viords: it - half decade HUnnecessary debates were going on proving the role of private
Central Public Seetor Undertakings sector and ity efficiency, '[n fact, there is po significant association between

nd Social Contribution. . the efficiency of work and the type of ownership.

" Corresponding Author To study the problem stated above, this work is intended to discover the

contribution of Central Publie Sector Undertakings in Indian economy, (o

analyse the aggregate profitability of Central Public Sector Undertakings, to

explore the social contribution of Cenlral Public Sector Undertakings and to

o . provide uselul suggestions and recommendations (o Central Public Sector

e : B ; Undertakings. The authentic secondary sources of data, Public Enterprises
' Surveys and -Annyal Reports of Department of Public Enterprises are
' Primarily used for the analytical purpose,

Mr, Sampat Ashol Jadhuy.

This., study:‘explored - that - the contribution of Central Public Sector
Undertakings in ladian ceonomy is significant; the aggregate profitability of
Central Public Sector Undertakings is showing increasing trend and the
social contribution of Central Public Sector Undertakings is above expecled

and statutory levels,
................... T ot s STULRIGALLIAR, 2006, A1 rinhes roser ved, .

Introduction;- _

In 1947, when the counfry 'hccamcind'upemlcnr. there. were: various socio-economicproblems confronting the
country,which needed 1o be dealt with in a planpedand systematic manner, India at that timewas an agrarian
ceonomy with a weakindustrial bage, low Jevel of savings.inadequate investment sind lack ofinfrastructural facilities,

There existedconsiderable nequalities in income andlevels ol employment, glaring regionalimbalances in economic
development andlack of trained manpower,

As such, Statesintervention in all the seclars of the economywas inevitable since private sector neitherhad the
necessary resources, the managerialand seientific skill, nor the will 10 undertakerisks associated with large lon
gestationinvestments. Among the Imperatives beforethe Government were
distribution of income. generationof emplayment oppartunities, remoy
ofagricultural and industyial production, better utiizat
power Lo prevent itsconcentiation in o fow hands, Ciive

a2
the removal of poverty,equitable
val oftegional imbalances, aceelerated growth
ion of natural resources and a widerownership of cconamic
0 the typeand range of problems faced by the countryon the
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INTRODUCTION

The test of our work must be found in results, in
literally changing the world, in impact. What endures
_from our work is not how hard we try, or how clever we
may be, or even how much we care. Ultimately, what
is remembered is how we have been able to improve
lives. According to Clarkson (1995), “The result of
actions taken by organizations in order to improve
their impact on society is what is understood by CSR
4 Performance......coae \

As far as CSR Performance is concern following six
major contributions have been introduced by various
professionals and institutions.

1997 - Social Accountability 8000:The SA8000 standard
is a voluntary, universal andauditable standard for
decent work conditions thatwas developed by Social
DAccountability International,a multi-stakeholder NGO
initiative. The SA8000standard is based on the core
conventions of thelnternational Labour Organisation,
the United NationsConvention on the Rights of

facilities, 64countries represented, 66 industries, and
: 1,119,145emp10yges.

1999 — OECD Principles of Corporate Governance:
'The Organization for Economic Co-operation
and Development (OECD)  Guidelines  for
MultinationalEnterprises include Section III on
“Disclosure”, whichencourages timely, regular, reliable
and relevantdisclosure on financial and non-financial
performance including environmental and social
issues. The OECDPrinciples of Corporate Governance
which wereintroduced in 1999 and revised in 2004 also

the Child, and theUniversal Declaration of Human
Rights. As of 30June 2009 there were 2,010 certified ..

requiretimely and accurate disclosure on all material
mattersincluding financial performance, ownership,
andgovernance. !

2000 - UN Global Compact:The UN Global Compact
is the world’s largestvoluntary corporate citizenship
initiative and providesa framewerk for organizations
that are committedto align their operations and
strategies with 10 principles in the areas of human
rights, labour, theenvironment and anti-corruption. By
2010 its ten-yearanniversary, the UN Global Compact
had more than7 000 participants. These included more
than 5 000business participants, of which approximately
50%were companies with more than 250 employees.
Once a commitment is made by the CEQ of acompany
joining the initiative, the company has tointegrate the
principles into its business operations,contribute to
broad development goals (includingthe Millennium
Development Goals), advance theideals of the UN
Global Compact and communicateannually on
progress. Business participants arerequired to submit
an annual Communication onProgress (COP) on the
Compact website and toshare the COP widely with
their stakeholders.

2000 - Global Reporting Initiative (GRI):The
Global Reporting Initiative (GRI) provides the most
recognized global standard with itsframework for
sustainability reporting, The GRIframework sets out
the principles and indicatorsthat organizations can use
to measure andreport their economic, environmental,
and socialperforumncc. The cornerstone of the
frameworkis the Sustainability Reporting Guidelines.
Thethird version of the Guidelines - known as theG3
Guidelines — was published in 2006, and isa free



Indian Streams Research Journal , - rhotks Faclon s2 50BN
ISSN:-2230-7850

RURAL BPOS IN INDIA: CHALLENGING OPPORTUNITY
&; el IN GLOBAL RECESSION

M. Samrat A, Jadhav

Assist. Professor , Dr. C. D, Deshmukh Commerce College, Roha- Raigad

Abstract:

- The global recesyion has adversely affected on the BPO indystry worldwide.
Moreover the BPO industry in (ndia has been facing increasing margin pressures due (o
wage inflation and rising compensation. Skyrocketing salaries and un unprecedented
hike in real estate and infrastructure prices triggered by urbanization in Tier I, Tier I
and Tier Il cities led to increasing cost of BPO operations in bidia. b this seenario,
countries like Bangladesh or Viemam were deened 1o be the next wave of migration in
BPOsegmentdue to thelr low-cost attribures.

 Hence, the BPQ industry collectively thrived to find new avenues to deliver the
serviees art low cost in order to meet the challenge of marein. The researchers strongly
agreed with the corporate view that the lives of nearly a million people in rural India can
be transformed by converting villages into BPO hubs, At the same time, it makesthe
Indian Coiporates possible 1o gencrate the cost advantage and to maintainthe position
as costand quality competent service provider for the world,

INTRODUCTION:-

In the initial period, the BPO industry in India was confined to multinational companies (MNCs)
such as GE, British Airways, City Bank and American Express, which carried out their own non-core
business activities by launching captive centres in India, Later the industry witnessed the emergence of
number of third party vendors backed by venture capital, involved in providing back office processes to
global companies.In the recent scenario, a number of T giants have entered the BPO dome to share the ple
of the rapidly growing industry, They provide low=cost buck-end services to lurge companies in India and
abroad, |

India's BPO industry had aggregate revenues of about $101 billion in 201112 as perarecent Frost
and Sullivan research report, and is expected to grow ot o compounded rate of 5.3% until 2016. India's
domestic BPO market is said 10 have stood at around $1.4 billion in 2011, with indications that it will
increase 10 $2,47 billion by 2014, Of this, rural BPOs have a tiny fraction of about $5-7 million revenue
however, Is growing atabout 150-200%, albeit from u small base, which indicates it's potential,

However, the effects of plobal recession condensed the expected level of revenue generation,
Recently, due to urbanization in Tier I and Tier Il cities have led to increasing cost of BPO operations in
India, In this scenario, countries like Bangladesh or Vietnam were deemed to be the next wave of migration
in BPO segment due to their low-cost attributes. In the year 2010, Philippines has secures the place of
biggest BPO market in the world,

In such an environment, to gain the better position the this huge revenue generated industry India
needs to be cost effective.

Research Streams in Contmerce
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Abstract

i

This study is undertaken to identify and understand various regulations, provisions
and to shape-up the legal and regulatory framework or structure in India with
reference to corporate social reporting and disclosure, The reporting and disclosure
has been getting a lot of attention in recent times due to the factors like expansion of
growing form of company as a type of organization, shift in shareholder to
stakeholders eoncept, increase in shareholders base, increase in informational needs of
various stakeholders, the amendments in reporting and disclosure laws in various
countries, growing interest and responsibilities of various professional accounting
bodies in India.

This disclosure cannot be avoided by the company for the reasons like attracting and
keeping resources, helping investors to select best portfolios, to discourage ignorance
and uncertainty for decision regarding favourable behavioral changes in relation to the
enterprise. Therefore, it is important to take a research review of the legal and
regulatory environment in India to understand the application, implementation and
implications of this environment, This research study is sum-upped with the inter-
relationship between the identified fragments of the legal and regulatory environment

KEYWORDS: Reporting and Disclosure System, Regulatory Environment and
Stakeholders.

Introduction:

Reporting system is communication of authentic and useful information, generally
throughi various statements, financial accounts, Directors” and Annual Reports to the
users of information in particular and others in general, Earlier research founds that
reporting and or disclosure is an explanation, illustrations, exhibit attached to
financial statements, or represented in a report containing a fact, opinion, or detail
required or helpful in the interpretation of the statements or report (Cooper & Yuiji,
1984), movement of information from private domain to public domain (American
Accounting  Association, 1977), process of communication with outside world
(Chander, 1992), by the reparting entity to outside users for the purposes of decision
making,

This disclosure has been gelling a lot of attention in recent times due to the tactors
like expansion of growing form of company as a type of organization, shift in
shareliolder to stakeholders concept, increase in shareholders base, increase in
informational needs of various stakeholders, the amendments in reporting and 4
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Introduction

In the words of Bromwich Strategic Mianagement Accounting (SMA) is “provision and analysis of financial infarmation

con the firm's product market and competitors casts and cost structure and the menitering of the enterprise’s

strategies and those of its competitors in these markets over 4 number of periods.”

The business firm environment has changed, has been highly competitive, and is greatly affected by information
technology and complex managerial problems. The focus has now shifted from traditional management accounting to
strategic management accounting. The literature developed in countries such as United States of America, United

Kingdom, Japan and others on management accounting has advised the application of Strategic Management
Accounting (SMA) ta achieve an organization’s missions.

In late 1980s, CIMA of UK commissioned an investigation to review state of development in management accounting.
The findings of the enquiry was published in 1989 in a report entitled “Management Accounting: Evolution not
Revolution”, authored by Bromwich and Bhimani. In this report and other follow-up report, the researchers found that
strategic management accounting, a potential area for future development,

Definitions:

There is no comprehensive framework available on strateglc management sccounting. Some attempts have been made
to define strategic management accounting as follows:

Strategic Management Accounting Is defined as,

“the provision and analysis of management accounting data abgut 2 business and its competitors which Is of use in the
development and monitoring of the strategy of that business.” - Simmond

“techniques that are designed to support the overall competitive strategy of the organization, principally by the power
of using information technology to develop more refined product and service cost.”-Cooper and Kaplan

“the provision of information to support the strategic decisions in the organization” - Innes

Objective:

The main ohjective of this research paper is to investigate Strategic Management Accounting (SMA), its techniques
being advocated for the use by management in monitoring the enterprise’s strategies and those of its competitors and
to review it in Indian business environment,

Techniques of Strategic Management Accounting:

There are many things which fall within the jurisdiction of strategic management accounting, However, following are
some significant and applicable SMA Techniques.,

Balanced Score Card (BSC)

sC was first developed in the early 1990s by Robert Kaplan and David Norton at the Harvard Business School. It was
developed to provide a management system that was better at dealing with today's pace of business for better
decisions. BSC enables the organization to set, track and achieve its.key business strategles and objectives. Once the
business strategies are developed, they are developed and tract through the Four Legs of BSC,

1. Customer: It measures custormers'’ satisfaction and their perfarmance requirements for organization,
2. Finance: It Tracks the organization’s financial requirement and performance
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